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Abstract

The article explores the relationship between the functional potential of metaphor and the expression
and perception of the author’s opinion. Metaphor is considered as a means of implicit speech impact
exerted both from the positions of its generation and perception. This paper aims to identify the
correlation between the author’s opinion and various aspects of metaphor power, namely density
(the number of metaphors per text), intensity (the ratio of new and conventional metaphors) and the
metaphor projections typology (the ratio among orientational, ontological, and structural
metaphors). The data for the study were obtained from a two-stage linguistic experiment. First,
20 experts in Russian Philology and Journalism composed three-part texts about Russia (its history,
culture, and people), and were asked to summarise their personal opinion in the most relevant part.
Then 180 respondents who were students of Moscow State Linguistics University identified the
author’s position in the composed essays. The latter were analysed using metaphor-driven discourse
analysis (MDDA), which included the identification of metaphor density, their intensity, and
functional typology indices. Next, the MDDA numerical values of indices were juxtaposed with the
data reflecting the author’s opinion expression and its perception by the respondents. The findings
showed that metaphor intensity and density are related to the verbal message persuasion, since in
80% of the cases personal opinion was set forth in those text parts that contained the greatest number
of the author’s metaphors. The proven relationship between metaphor power and the author’s
opinion expression makes it possible to identify metaphorical speech impact, which reflects forms
and degrees of speech impact in different types of texts. Thus, the results expand the theoretical and
practical framework for the study of metaphorical speech persuasion.
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AHHOTaNNA

B crartbe paccmarpuBaeTcs npobieMa B3aMMOCBSI3M (PyHKIMOHAILHOTO TOTEHIMaNa MeTadopsl ¢
BBIp@KCHWEM U BOCHPHSITHEM aBTOPCKOro MHeHHsA. Mertadopa paccMarpuBaeTcsi Kak CpPeCTBO
AMIUTAITATHOTO PEYEBOTO BO3ACUCTBHUS OMHOBPEMEHHO C MO3UINN TOPOXKICHUS U BOCIIPUSATHS BBHI-
CKaspIBaHUsA. Llenb CTaThil — BBIABUTH 3aBUCHMOCTH MEXKIy aBTOPCKAM MHEHUEM H Pa3INIHBIMH
ACTIEKTaMH HCTIOJb30BaHUS S3BIKOBBIX MeTadop B TEKCTE, a IMEHHO IUIOTHOCTBIO (KOJIMYECTBOM
MeTtadop Ha 00BEM TEKCTa), MHTEHCUBHOCTHIO (COOTHOIIEHHEM HOBBIX M KOHBEHI[HOHAJIBbHBIX
MeTadop) u THIOM MeTahOPUIECKUX MPOEKIMH (COOTHOIIEHHEM MEXIAYy OPHEHTAIMOHHBIMH, OH-
TOJIOTHYECKUMH M CTPYKTYPHBIMU MeTadopaMu). MaTtepra uccieJoOBaHus OB IIOIy4eH B pe3yib-
TaTe IByX3TaIHOTO JTUHTBUCTUYECKOTO IKCIIepUMeHTa. B akcniepuMenTe yuactBoBanu 180 cryaeH-
TOB pa3nuuHbIX KypcoB MI'JIY. Ha nepBom 3tane 20 3KCepTOB COCTABISUIN TEKCTHI, MOC/IE0Ba-
TEJIBHO PAcKpBIBAIOIINE TPU CMBICIOBBIX KoMmoHeHTa (Poccus — sto ucropms, Poccust — 3to
KyJIbTYpa, Poccust — 3To Hapon), BBIIETSSI TOT BApHAHT, KOTOPBIH COOTHOCHUTCS C UX JIMYHBIM MHe-
HHUEM; Ha BTOpoM dTare 180 pecrioHAeHTOB BBIABIISUIN aBTOPCKYIO MO3UNNIO. [1oy4eHHbIe TeKCThI
OBUTH POAHAIM3UPOBAHBI C TOMOIIBIO METO/Ia KOMIIJIEKCHOTO aHAJIM3a METa(hOPHYHOCTH AUCKYypca
(MKAMJI), BKITFOYAFOIIIETO BEISBICHUE HHICKCOB INIOTHOCTH, HHTCHCUBHOCTH U (DYHKIIMOHATEHOM
tunoxorud Meradop. Janee grcioBbie 3HAUCHISI MHIEKCOB OBLTH COOTHECEHBI C TAaHHBIMH, OTpa-
JKAFOIIMMHU BBIPAKEHIE MHEHUS aBTOPOM M BOCTIPHHSTHE 3TOTO MHEHHUS PECTIOHICHTaMHU. Pe3yib-
TaTHI MTOKA3aJIM, 9YTO MHTEHCHUBHOCTH M INIOTHOCTH MeTaop cBA3aHa ¢ yOekKAaromie-CyrTeCTHBHOM
¢yHKIHEH peueBoro coodieHus, Tak kak B 80% cirydaeB Mo3uLs aBTOpa TEKCTa OblIa BEIpaykeHa
B TOW YacTH TEKCTa, IJe ObUIO HCIOJIb30BAHO HamOOJIbIEe KOJMYECTBO aBTOPCKUX MeTadop.
Ha ocHOBaHMM j0Ka3aHHOW B3aUMOCBSI3H MEXY (DYHKIHOHAJIBHBIM MOTEHLUAIOM MeTaophl U
BBIPKCHUEM aBTOPCKOTO MHEHHSI MOYKHO BBISIBIATH (DOPMY U CTENEHb METAOPUIECKOT0 PEYEBOr0
BO3/ICHCTBUS B Pa3IMYHBIX THIIAX TeKcTa. Takum 00pa3oM, pe3ysbTaThl paclIMPSIOT TEOPETUIECKUE
1 TIPaKTUYECKUE PAMKH UCCIIEJOBAaHHS METaQOPHUIECKOT0 PEUeBOT0 BO3/ICHCTBYSL.

KoueBsble ciioBa: memagopa, peuesoe gosoelicmaue, nioOmMHOCHb Memapop, UHMEHCUBHOCHb
Mmemaghop, uHOexcvl MemagopuuHoCcmu
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1. Introduction

The initial contradictory status of metaphor, as well as the difference in specific
functions in language and speech, has led to dispersion of research in the field of
metaphor. Studies of metaphor are characterised by a considerable breadth of object
and subject boundaries, which, according to Budaev and Chudinov, “reflects the
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ambiguity of solving the problem of metaphor in modern science” (Budaev &
Chudinov 2006: 12). As it is known, metaphor, being one of the favourite topics of
modern linguistic research, is considered as a means of ‘ornamenting’ speech
(Cheremisova 2019), manifestation of dynamics in the sphere of lexical semantics
a way of word formation (Gak et al. 1988, Arutyunova 1990) a communicative
phenomenon conditioned by context and author’s intention (Searle 1979, Gibbs,
Tendahl & Okonski 2011), a means of emotional and expressive influence (Teliya
1988, Solopova & Kushneruk 2021), and a mechanism of structuring, transforming
and creating new knowledge (Lakoff & Johnson 2004, Turner & Fauconnier 2003).
Philosophers have consistently argued about the mythological and symbolic nature
of human thinking which have been formed into the theory of conceptual
(cognitive) metaphor, according to which “our conceptual system is largely
metaphoric, since the way we think, the things we learn from experience, and the
things we do every day have the most direct relation to metaphor” (Lakoff &
Johnson 2004: 25). Metaphor, as a linguistic and cognitive phenomenon, is used to
represent and create linguistic consciousness that reflects nation-specific and
universal features of thinking characteristic of a certain linguistic and cultural group
(Kovecses 2009, Winter & Matlock 2017, Guan & Sun 2023, Solopova &
Saltykova 2019, Solopova et al. 2023, etc.). It is a way of organising human cultural
experience and an integral cultural paradigm for speakers of any language.

The synthetic nature of metaphor as an intersection of language, thinking and
culture, also implies a special role of metaphor in discourse, as any social processes
require subjective interpretation by the participants of the discursive process. At the
same time, the interpretation of the surrounding reality takes place through
conceptualisation and categorisation, that include mechanisms of metaphorical
transfer (Musolff 2019, Brugman, Burgers & Vis 2019). Thus, a wide range of
approaches and views could not but draw attention to the need for a detailed study
of metaphor as a means of speech effect, which is also considered from the
perspective of different branches of linguistics.

In our opinion, in modern conditions of media communication development,
when information becomes a key means of shaping public opinion, constructing
and changing the image of public institutions, a marketing tool and a basis for the
future economy development, the study of speech impact is especially relevant from
the position of cognitive paradigm, as it is mediated by the interpretive function of
language “as its special function with regard to the representation of knowledge
about the world” (Boldyrev 2011: 11).

In this regard, taking into account Blakar’s thesis that it is impossible “to
express oneself ‘neutrally’ as even informal conversation involves the ‘exercise of
power’” (Blakar 1987: 91), we can speak of a permanent cognitive and speech
impact that is, the influence on the perceiving and structuring of the world by
another person, carried out by means of language and discourse. Thus, “the essence
of speech impact consists in such use of language in discourse, in which new
knowledge is introduced and/or existing knowledge is modified into the recipient’s
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conceptual model of the world” (Kalinin 2021: 328). Thus, metaphor, which is
based on the cognitive reinterpretation of one conceptual domain (target domain)
through the conceptual features of another domain (source domain), presents itself
as one of the most effective and accessible forms of cognitive-speech influence for
research using linguistic methods.

The study of metaphorical speech impact (metaphor power), like any study of
speech impact in general, faces several issues, the most problematic of which are:

1. What are the mechanisms of speech influence?

2. What is the relationship between metaphor power and the
generation/perception of the influencing utterance?

This paper attempts to explore the mechanisms of metaphor power in the
context of authorial expression and perception, thus extending the theoretical and
practical scope of the study of metaphorical speech impact. The study is focused on
the speech impact, which belongs to the category of non-intentional. In other words,
the authors of the texts studied did not seek to influence the audience. These texts
are essays-reflections on the topic: ‘What is Russia for you?’ and they represent the
expression of the author’s opinion in response to the posed problem question. In
this regard, the relevance of the study lies in the fact that metaphorical speech
influence is considered as a means of implicit non-intentional speech influence both
from the positions of utterance production and perception.

The aim of the article is to identify the correlation between speech influence
(persuasiveness) and different aspects of language metaphors use in the text,
namely density (the number of metaphors per text volume), intensity (the ratio of
new and conventional metaphors) and type of metaphorical projections (the ratio
between orientational, ontological and structural metaphors) in the context of
expression and perception of the author’s opinion.

To achieve the goal of the study, we quantified metaphor power of texts
expressing authorial opinion, identified the relationship between metaphor power
of texts and the expression of the author’s opinion and then specified the
relationship between the metaphor power of texts and the perception of the author’s
opinion.

We hypothesize that authors non-intentionally use vivid structural metaphors
in the parts of the text that reflect their opinion (a). Additionally, recipients of the
speech message assume that those parts of the text containing the greatest number
of vivid structural metaphors directly express the author’s opinion (b).

Achieving the research aim, accomplishing tasks and confirming the
hypothesis will not only empirically lend credence to the supposed relationship
between speech impact and metaphor power immediately in the context of utterance
generation and perception, but also demonstrate which aspects of functional
capacity, namely metaphor, density, intensity and typology, are most closely related
to speech influence, which contributes to the development of metaphor theory.
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2. Metaphor and speech impact

Based on the cognitive understanding of the nature of metaphor, we can argue
that the use of metaphors in discourse will always have an impact at the cognitive
level. As Teliya wrote (1988), “metaphorization is always a problematic cognitive-
communicative situation, involving the goal-oriented intention of the subject of
metaphorization, which sets the cognitive or pragmatic function of metaphor in
communicative acts” (Teliya 1988: 29).

A number of scholars of metaphor point to the special role of metaphor in
creating or enhancing the speech effect and persuasiveness of an utterance. The
persuasiveness of metaphor in political discourse has been studied in a series of
studies by Boroditsky and Thibodeau (2011, 2013). The authors are convinced that
the special role of metaphor in persuasiveness is due to its frame character:
“Metaphors in language reflect frame-consistent structures of knowledge and evoke
structurally consistent inferences. Metaphors do not just flourish in rhetoric; they
have a profound effect on how we conceptualize knowledge and act on important
societal issues” (Thibodeau & Boroditsky 2011). Scholars point out that metaphors
influence people’s reasoning even when there is a set of alternative solutions to
compare and choose from. “Metaphors can influence not only which solution comes
to mind first, but also which solution people think is best, even when they are given
the opportunity to explicitly compare alternatives” (Thibodeau & Boroditsky 2013).
The main reason for this persuasive effect of metaphorical projections in
communication is believed to be the cognitive nature of metaphor. It is emphasized
“that most recipients could not distinguish metaphor in the text or did not recognize
metaphor as a linguistic means that influenced them in any way” (Thibodeau &
Boroditsky 2013). Thus, metaphor in this study is defined as a means of “implicitly
influencing decision-making” (Thibodeau & Boroditsky 2013).

Metaphor power is invariably related to metaphor perception and is based on
the main theories and approaches to the study of metaphor in general: semantic,
pragmatic and cognitive. Sopory (2006 :252) has analysed in detail views and
concepts on the nature of functional metaphor, identifying 6 main mechanisms of
metaphor impact: (1) Pleasure or Relief, (2) Communicator credibility, (3) Reduced
counterarguments, (4) Resource-matching, (5) Stimulated elaboration, (6) Superior
organization.

Pleasure or Relief assumes that three stages are involved in the perception of a
metaphorical expression: the perception of ‘semantic error’ associated with the
novelty of the metaphor, semantic conflict and conflict resolution, which dissipates
the negative tension, leading to cognitive relief, and the resulting pleasure of the
removal of semantic tension as if to reinforce the metaphorical meaning and the
evaluation associated with it. By “Commutator Credibility” it is assumed that the
speech messages containing metaphors are considered to be more credible than
those expressed non-metaphorically. Reduced counterarguments means that the
process of perceiving a metaphor leads to the formation of a large number of
associations in the mind, which causes a kind of “overloading of the recipient’s
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mental schema”, and as a result a greater agreement with the content of the speech
message is achieved. Resource-matching assumes that when a metaphor is
perceived, certain cognitive resources of the recipient are expended on its
processing. In the perception of a conventional metaphor, already familiar and
comprehensible to the recipient, minimal processing of the speech expression
containing the metaphor is achieved and, thus, maximum understanding is
achieved. Stimulated elaboration is represented in the greater number of semantic
connections in a metaphor leads to the need for elaboration of the message content,
which in turn leads to increased persuasiveness. Superior organization implies that
metaphor helps to structure and organize the arguments of a message better than
literal language. Metaphor evokes more semantic associations, and different
arguments connect more logically through the many semantic paths available. To
the 6 concepts listed above and presented in Sopory’s (2006) meta-analysis, Stee
van (2018) further added “Attention”, which presupposes that a metaphorical
message may initially attract attention or interest, which may lead to greater
cognitive processing and consequent persuasion of the recipient, but the strength of
the impact of this metaphorical expression may vary (Stee van 2018).

The study of Ottati and Renstrom (2010) presents another approach to
explaining and classifying the reasons for the potential speech impact of metaphors.
According to the researchers, “metaphor performs multiple functions in persuasion,
and the relationship between metaphor and speech effects is potentially mediated
by several psychological mechanisms” (Ottati & Renstrom 2010: 784). Ottati and
Renstrom, based on previous theories, identify three main ideas among them:

1. “Metaphorical utterances can activate information that is directly related to
the topic of communication and thereby have an impact on attitudes towards the
topic of the speech message.

2. The use of metaphors can influence impressions about the author of a speech
message and thus influence attitudes towards the topic of that message as well.

3. Metaphors can influence attitudes towards the topic of communication by
affecting the direction or degree of elaboration that occurs when the recipient of a
speech message perceives that message” (Ottati & Renstrom 2010: 785).

Thus, metaphorical speech impact is not a homogeneous phenomenon.
Therefore, based on the studies of Sopory (2006) and Ottati and Renstrom (2010)
the speech impact of metaphor can be divided into:

1) “releasing effect — the tension which arises from the violation of the
semantic-cognitive links of the concepts and “dissipates” after the recipient decodes
the speech message, and the pleasure of relieving semantic tension seems to
lead to the strengthening of the metaphorical meaning and the evaluation associated
with it;

2) credit standing effect — speech messages of communicators containing
metaphors are considered to be more credible, which is historically linked to the
special role of ‘colourful’ oratory in public communication;
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3) dampening effect — the elaboration of metaphorical messages consumes
more resources, it weakens the possible counterarguments of the recipient, which
leads to an increase in the persuasiveness of the metaphorical utterance;

4) stimulating effect — the elaboration of the metaphor stimulates the
evaluation of more cognitive information than the perception of literal information;

5) structuring effect — metaphor evokes more structural-semantic associations,
and when these associations are consistent with metaphor, different arguments are
connected more logically through the many semantic paths available” (Kalinin
2022b: 230).

The proposed subtypes of the metaphor cognitive impact correlate on a
functional level with metaphor intensity. “Conventional metaphors have a
dampening, structuring and credit-establishing cognitive impact, while novel
metaphors have releasing, affective and stimulating cognitive impact” (Kalinin
2022b: 232), which together can be divided into rational-impacting and emotional-
impacting (Leontovich, Kalinin & Ignatenko 2023, Ignatenko 2022, 2023).
According to the proposed Metaphor Power Theory, considering metaphor as a
semantic transfer, we can postulate that the persuasiveness of metaphor is also
manifested on the level of semantics. By this, we mean that metaphor power arises
due to the grammatical form and semantics of the source and target domains.

Orientational metaphors are verbally realized through lexemes reflecting either
spatial position (top, bottom, front, back) or basic physiological and sensory
sensations (heavy, light, hot), and are associated with the basic sensory experience,
universal for any social community. Orientational metaphors are actually unrelated
to speech exposure; this type of metaphor relies on the most stable type of
conceptual worldview, so we can define the impact of orientational metaphors as
representational. Ontological metaphors are used to identify and explain complex
abstract concepts and are verbally realized through attributive (Adj + N) or verbal
(V + N) constructions. Ontological metaphors expand semantics, and when used in
discourse, they identify this new, expanded, and augmented semantic domain.
Ontological metaphors have an identification effect on the recipient of a speech
message. Structural metaphors, which are usually direct and constructed using
lexical means of comparison and similarity (as if, like, similar to) or based on the
model “A is B”, are used to structure one concept through another; they change the
cognitive content of the target domain. Through direct cognitive-structural transfer,
structural metaphors become a kind of purposeful disruption of semantic and
cognitive connections in the mind of the recipient, leading to a transformation of
the concept and its semantics. It can be said that structural metaphors perform a
transformational function.

Thus, different types of metaphor power are comprehensively implemented in
discourse at different levels. The cognitive level relates to cognitive effects, realized
through the use of metaphors of different levels of intensity, which are based on
different cognitive mechanisms. The linguistic level refers to the semantic speech
impact, which is realized through the use of orientational, ontological, and
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structural metaphors. These metaphors are based on different semantic
transpositions and expressed in various grammatical forms. An analysis of these
two levels of metaphor power in correlation with the expression and perception of
authorial opinion will allow us to clarify earlier theoretical conclusions about the
nature and mechanisms of the power of metaphor.

3. Data and research methods

The research data in our study is based on the results of a two-stage linguistic
experiment. In the first stage, 20 experts created three-part texts. The criterion for
selecting the experts was having a university degree in Russian Philology or
Journalism. The age of the experts ranged between 28 and 60. The experts received
the following task: “Write an essay on the topic ‘What is Russia for you?’ Structure
your essays into three parts: ‘Russia is its history, ‘Russia is its people’, and ‘Russia
is its culture’. Summarise your personal opinion on the topic in the part that you
find most relevant for expressing your position”. Thus, the experts had to structure
the text into three parts, each part had to be 300400 words in length. The
participation in the experiment was voluntary and all the texts written by the experts
were accepted into the study as satisfying the set criteria. After the essays were
written, the passages summarising the author's position (e.g. “Thus, Russia is first
of all...”) were removed for the purpose of the following analysis.. In the written
essays we calculated the metaphor power indices for each essay in general and for
each part (culture, history, people) in particular, which allowed us to compare the
manifestation of metaphor power with the expression of the author's opinion; the
quantitative value of the metaphor power indices allowed us to determine the
dominant type of speech impact.

The second stage of the experiment included the analysis of the perceived
persuasiveness of the speech message. The 20 texts written by the experts were
presented to162 respondents to read and analyze the perceived author’s position.
The subjects had to “decode the message” and identify which position (Russia —
culture/history/people) is closest to the author's position. The respondents were 3rd-
4th year undergraduate students of the Translation Faculty of the “Moscow State
Linguistic University”. The aim of this part of the study was to analyse the
perceived implicit persuasiveness. We compared data on the density, intensity and
types of metaphors in the original essay texts, data on the original author’s position
and the results of the perceived persuasiveness, and calculated the correlation
between the number of metaphors and which parts of the text seemed most
persuasive from the perspective of the recipients of the message.

Metaphor-driven discourse analysis (MDDA) was adopted as the research
method, which is based on calculating certain indices related to the use of metaphors
in the text: Metaphor Density Index (MDI), Metaphor Intensity Index (MII), and
Metaphor Functional Typology Index (MFTI) (Sun et al. 2021, Kalinin & Ignatenko
2022).
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Metaphor Density Index relies on the formula of the Metaphor Frequency
Index developed by Landtsheer De (Landtsheer De 2009): MDI (Metaphor Density
Index) = nme*100/nwords, where nme — is the quantity of metaphors, and nwords
— the quantity of words in the text. This index represents the average number of
metaphors per 100 words of text. This formula is fully identical to the MFI
(Metaphor Frequency Index), but it seems appropriate to use the term “density”
rather than “frequency”.

Metaphor intensity refers to the difference in emotional intensity that different
types of metaphor evoke. In this regard, researchers often contrast conventional and
authorial metaphors, pointing to differences in the cognitive mechanisms that
determine different types of metaphor. These differences are clearly demonstrated
in Bowdle and Gentner’s career theory of metaphor (Bowdle & Gentner 2005),
where it is argued that metaphor seems to “live its life”” from the new authorial one,
which is based on comparison, to the conventional one, which is based on the
categorization process. Metaphor intensity is an important indicator for analysing
the metaphor power of text and discourse. The metaphor intensity index (MII)
developed by C. de Landtsheer (Landtsheer De 2009) is considered appropriate for
its calculation: MII = (1*w+2*a+3*s)/nme, where w — is a quantity of low-intensity
(dead, conventional) metaphors, @ — the number of medium-intensity metaphors, s
— the number of high-intensity (vivid, authorial metaphors).

The metaphor functional typology index based on the classification of Lakoff
and Johnson (2004), quantifies the average of all metaphorical functions in a text
or discourse. Thus, it can serve as a method for conducting a comprehensive
analysis of metaphor power. Calculating this index reflects the quantitative
distribution of orientational, ontological and structural metaphors. The formula for
the metaphor functional typology index appears as follows: MfTI =
(1*Or+2*0+3*St)/nme, where Or — the quantity of orientational metaphors, O —
the quantity of ontological metaphors, St — the quantity of structural metaphors, nme
— the quantity of all the metaphors in the text.

Thus, calculating the index of metaphor density allows us to determine the
overall metaphorical potency of the texts under study. The index of intensity
enables us to assess the cognitive impact and discern the rational and emotional
influence. The index of functional typology represents the impact at the semantic
level and helps in defining it as representational, identificational, or structuring.

4. Results

4.1. Correlation between the density of metaphors
and the expression/perception of authorial opinion

The study demonstrated that in 13 out of 20 cases the parts of the text which
represented the author’s position were characterized by a higher metaphor density.
At the same time, in 4 cases the author’s position coincided with those parts of the
text which were characterized by medium metaphor density, and only in three cases
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the author used the least number of metaphors among all the parts of his text to
reflect a position close to his opinion. If the results are converted into percentages,
in 65% of the cases the authors used metaphors to increase their texts with
metaphors to increase the persuasiveness of their statements. However, the initial
goal of the assignment was not to make their text persuasive or metaphorically rich.
In other words, we can conclude that in 65% of the cases the author subconsciously
chooses a higher metaphor density in those parts of his text that are close to his
personal opinion when generating a statement.

Table 1. Correlation between the metaphor density and the expression of author’s opinion

Text Text content MDI Opinion Text Text content MDI Opinion
number number
1 Culture 8,9 0 11 Culture 3,3 0
History 8,97 0 History 5,5 1
People 4,6 1 People 4,34 0
2 Culture 3 0 12 Culture 3,75 0
History 5,84 1 History 6,5 1
People 3,6 0 People 4 0
3 Culture 4 1 13 Culture 5,33 0
History 6,9 0 History 5,5 1
People 1 0 People 5 0
4 Culture 6,5 0 14 Culture 6,97 0
History 10 1 History 5,66 0
People 9,5 0 People 6,6 1
5 Culture 2,8 0 15 Culture 4,3 0
History 1,96 0 History 4,1 1
People 5,7 1 People 1,5 0
6 Culture 5,6 1 16 Culture 8,64 0
History 4,2 0 History 5,33 0
People 3,1 0 People 5,33 1
7 Culture 12,7 1 17 Culture 2,43 0
History 2,3 0 History 6,8 1
People 5,2 0 People 5,88 0
8 Culture 6,25 0 18 Culture 2,5 1
History 8,5 0 History 4,4 0
People 6,1 1 People 3,2 0
9 Culture 5,9 0 19 Culture 12,6 1
History 51 0 History 6,1 0
People 6,25 1 People 9,87 0
10 Culture 5,1 1 20 Culture 2,47 0
History 4,2 0 History 2,45 0
People 3 0 People 3,43 1

We also analysed the perception of the utterance, which allowed us to identify
the relationship between the metaphor density and the perception of the author’s
opinion. When analysing the distribution of the respondents’ answers in relation to
the perceived author’s opinion, it can be noted that the correlation with metaphor
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density is not so obvious. In 8 texts the respondents selected as corresponding to
the author’s opinion the part of the text that contained the highest number of
metaphors. In other 10 texts the parts that were characterised by medium metaphor
density were selected and in 2 texts the respondents identified that the author’s

position was expressed in the least metaphor-rich texts.

Table 2. Correlation between metaphor density and the perception of author’s opinion

Text Perceived Text Text Perceived
Text content MDI .. ..
number opinion number content opinion
1 Culture 8,9 18 11 Culture 3,3 31
History 8,97 43 History 5,5 37
People 4,6 101 People 4,34 38
2 Culture 3 60 12 Culture 3,75 26
History 5,84 75 History 6,5 54
People 3,6 27 People 4 26
3 Culture 4 72 13 Culture 5,33 25
History 6,9 22 History 5,5 46
People 1 68 People 5 34
4 Culture 6,5 20 14 Culture 6,97 32
History 10 33 History 5,66 32
People 9,5 109 People 6,6 42
5 Culture 2,8 66 15 Culture 4,3 16
History 1,96 16 History 4,1 59
People 5,7 42 People 1,5 31
6 Culture 5,6 38 16 Culture 8,64 42
History 4,2 31 History 5,33 24
People 3,1 56 People 5,33 40
7 Culture 12,7 54 17 Culture 2,43 23
History 2,3 52 History 6,8 29
People 5,2 19 People 5,88 54
8 Culture 6,25 15 18 Culture 2,5 44
History 8,5 9 History 4,4 20
People 6,1 101 People 3,2 42
9 Culture 5,9 26 19 Culture 12,6 40
History 51 46 History 6,1 32
People 6,25 53 People ,87 34
10 Culture 51 48 20 Culture 2,47 45
History 4,2 39 History 2,45 20
People 3 38 People 3,43 41

4.2. Correlation between the metaphor density

and the expression/perception of authorial opinion

The intensity of metaphors was found to be the second criterion of metaphor
power. The theoretical study shows that the use of vivid metaphors is closely
connected with an increase in the emotionality of the utterance, which affects the
speech impact, while the use of conventional metaphors reflects a rational impact,

176



Oleg I. Kalinin & Alexander V. Ignatenko. 2024. Russian Journal of Linguistics 28 (1). 166—189

as it conveys already established mental transfers. Thus, the results of the analysis
of the relationship between the intensity of metaphors and the expression and
perception of the author’s opinion are presented in Tables 3 and 4, respectively.

The results show that out of 20 texts, in 16 the authors used the most intense
metaphors in those parts that represent their opinion. In 3 texts, however, we
observe the opposite pattern, with the author’s opinion expressed in the least
metaphoric part of the text in terms of intensity. We believe that the level of
correlation of 80% still confirms a greater predisposition to use vivid metaphorical
imagery to represent the author’s opinion.

Table 3. Results of the analysis of the correlation between metaphor intensity
and the expression of author’s opinion

Text Text content Mmil Opinion Text Text content Mil Opinion
number number
1 Culture 1,2 0 11 Culture 1 0
History 1 0 History 1,33 1
People 1,3 1 People 1 0
2 Culture 1 0 12 Culture 1 0
History 1,14 1 History 1,2 1
People 1 0 People 1,25 0
3 Culture 2 1 13 Culture 1,33 0
History 1 0 History 1 1
People 1 0 People 1,2 0
4 Culture 1,7 0 14 Culture 1 0
History 2,1 1 History 1,2 0
People 2 0 People 1,3 1
5 Culture 2 0 15 Culture 1,25 0
History 1 0 History 1,5 1
People 1 1 People 1,1 0
6 Culture 1,2 1 16 Culture 1,42 0
History 1 0 History 1,5 0
People 1 0 People 2 1
7 Culture 1 1 17 Culture 1 0
History 15 0 History 1,2 1
People 1,2 0 People 1 0
8 Culture 1 0 18 Culture 2 1
History 1 0 History 1,7 0
People 1,3 1 People 1,9 0
9 Culture 1 0 19 Culture 2,5 1
History 1 0 History 2,3 0
People 1,3 1 People 2,2 0
10 Culture 1,1 1 20 Culture 1 0
History 1 0 History 1 0
People 1 0 People 1,2 1
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In terms of the perception of the author’s opinion and its relationship to
metaphor intensity, in 10 texts, respondents chose the part of the text with higher
metaphor intensity as expressing the author’s opinion. In other 8 cases, a text
section with a medium intensity of metaphors was chosen as expressing the author’s
opinion.

Table 4. Results of the analysis of the correlation between the metaphor intensity
and the perception of author’s opinion

Text Text content Ml Perfeived Text Text Ml Perc.eived
number opinion number content opinion
1 Culture 1,3 18 11 Culture 1 31

History 1 43 History 1,33 37
People 1,2 101 People 1 38
2 Culture 1 60 12 Culture 1 26
History 1,14 75 History 1,2 54
People 1 27 People 1,25 26
3 Culture 2 72 13 Culture 1,33 25
History 1 22 History 1 46
People 1 68 People 1,2 34
4 Culture 1,7 20 14 Culture 1 32
History 2,1 33 History 1,2 32
People 2 109 People 1,3 42
5 Culture 2 66 15 Culture 1,25 16
History 1 16 History 1,5 59
People 1 42 People 1,1 31
6 Culture 1,2 38 16 Culture 1,42 42
History 1 31 History 1,5 24
People 1 56 People 2 40
7 Culture 1 54 17 Culture 1 23
History 1,5 52 History 1,2 29
People 1,2 19 People 1 54
8 Culture 1 15 18 Culture 2 44
History 1 9 History 1,7 20
People 1,3 101 People 1,9 42
9 Culture 1 26 19 Culture 2,5 40
History 1 46 History 2,3 32
People 1,3 53 People 2,2 34
10 Culture 1,1 48 20 Culture 1 45
History 1 39 History 1 20
People 1 38 People 1,2 41

We would like to illustrate metaphors of different levels of intensity from the
analysed texts with the following examples:

(1) PomuBmiuch omnaxkasl B Poccuu, B Hac HaBceraa npopacmaem 3€pHO
«pycckocmu» W TIEPMaHEHTHOTO IMOWCKAa OTBETa Ha BOIPOC «KTO MBI
Takue?»
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[Once born in Russia, a seed of “Russianness” and of a permanent search
for an answer to the question “who are we?” sprouts in us.]

In example (1), we find a set of metaphors: “the seed of Russianness sprouts”
is a metaphor of medium intensity, as it is periodically found in texts of different
stylistic orientation and is recorded in the Russian National Corpus (RNC), while
the combinations “the seed of Russianness”, “the seed of search”are a development
of this metaphor, reflects the novelty of the combination of conceptual features and

therefore can be classified as a new metaphor.

(2) Wmenno miomu «nuwiym ucmopuio» M CO3IaI0T KyJIbTYpY.
[It is people who “write history” and create culture.]

In this example, we identify the sustained metaphorical expression “writing
history”, which is a dead metaphor.

(3) KeprBeHHOCTB, nepepacmarowjas B BEIUKYH CHIy — He-CTpax,
B03MOICHOCMb NPEBO3MO2amb OO U TPYTHOCTH aCKETH3Ma, B CIIOCO0-
HOCTb OT/IaBaTh ce0s1, podcoas Hogoe, a IOTOMY NEPEPOKIASICh.
[Sacrifice, growing into a great power — non-fear, the ability to overcome
pain and hardships of asceticism, the ability to give oneself, giving birth
to the new and therefore being reborn. |

In example (3), we see the metaphor of “sacrifice, growing into a great power”,
i.e., interpreting the quality of the people through the properties of the plant, which
we believe to be a novel expressive author’s metaphor, as it is not recorded in
dictionaries and RNC. The metaphor “the people give birth to the new” correlates
with a metaphor of medium intensity, as “give birth to the new” is quite frequent in
denoting “the emergence of new ideas”, but in combination with the people it
acquires a certain novelty.

(4) Ilpocmop Ha ONHY IIECTYIO CYIIU OQH HAM KAK HA2PAOd U HAKA3AHUE
OJTHOBPEMEHHO.
[The space of one-sixth of the land is given to us as a reward and
punishment at the same time. ]

The metaphor “expanse is given as a reward and a punishment” is clearly a
new and authorial contextual metaphor, which is not recorded either in the corpus
or in the RNC examples.

(5) Hamwm npenku, noroscusuiue ceou Oylinble 207106bl 32 HETPUKOCHOBCH-
HOCTB 3TOTO 2eoepaduueckozo pazmaxa, NOPOJUINA 0COOBIN ucmopuue-
CKUUl 2eH 8 Kpo8u KaXJOTO PYCCKOTO HeNOBeKa — T'€H XTOHWYECKON
T0OBHU K POJHOM 3eMile, KOTOPBIN Ha MPOTSHKEHUH BCEX CTOJIETHH CyIe-
CTBOBAHHMS HAILIETO TOCYIAPCTBA Uepal HADAMOM @ KPOSU, KOT1a HY)KHO
OBLIO BCTaTh C MEYKH, HAJIETh JOCIEXU U BHIHTH B YUCTOE MOJIE, YTOOBI
cMompemsb 6 21a3a HENPUATEIIO, U cMepmu, U N0OeOAM, U NOPAICEHUIM,
U ceepulenUsM, U 60CKpeuileHUulo 3TOTo MOIBUTA.

[Our ancestors, who laid down their violent heads for the inviolability of
this geographical scope, gave rise to a special historical gene in the blood

179



Oleg I. Kalinin & Alexander V. Ignatenko. 2024. Russian Journal of Linguistics 28 (1). 166—189

of every Russian — the gene of chthonic love for their native land, which
has played a chime in the blood throughout the centuries of our nation’s
existence, when it was necessary to rise from the stove, put on armor and
go into a clear field to face the enemy, and death, and victory, and defeat,
and accomplishments, and resurrection of this exploit.]

There are several striking metaphors in this excerpt from the essay text: the
gene of chthonic love for their native land”, where patriotism is understood as a
physiologically inseparable quality, “to face [...] and accomplishments and
resurrection of this exploit”, where we observe strengthening of the conventional
metaphor “face the death” through a successive layering of new meanings. In
addition, “lay down violent heads” and “geographical scope” can be identified as
conventional metaphors, which gain additional intensity through non-standard
usage.

4.3. Correlation between the typology of metaphors and the
expression/perception of the author’s opinion

The typology of metaphors reflects different forms of speech impact, so the
analysis of their relationship with the expression and perception of opinion in
reasoning was also the subject of our analysis. As we pointed out above, the index
of the functional typology of metaphors reflects the distribution of metaphors
according to their types: structural, ontological and orientational, where the greater
value shows the predominance of structural metaphors that play a transformational
function.

As a result of the analysis, we found that to express the opinion the authors
used more structural metaphors in 15 texts out of 20, also in other 4 texts the
author’s opinion was expressed in the second part in MfTi index. This shows that
to a large extent, the authors used structural metaphors, which are considered to be
the most influential, to express their opinions in 75% of the cases.

Table 4. Correlation between the typology of metaphors and the expression of authorial opinion

Text Text content MfFTI Opinion Text Text content MfFTI Opinion
number number
1 Culture 2 0 11 Culture 2 0
History 2 0 History 2,1 1
People 2,2 1 People 1,8 0
2 Culture 2 0 12 Culture 2 0
History 2 1 History 2 1
People 2 0 People 2 0
3 Culture 2 1 13 Culture 1,76 0
History 1,88 0 History 2,15 1
People 2 0 People 2 0
4 Culture 2 0 14 Culture 2 0
History 2,12 1 History 2 0
People 2 0 People 2,1 1
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Text Text content MfFTI Opinion Text Text content MfFTI Opinion
number number
5 Culture 1,86 0 15 Culture 1,94 0
History 2 0 History 2,1 1
People 2,2 1 People P 0
6 Culture 2 1 16 Culture 2,1 0
History 1,8 0 History 1,88 0
People 2 0 People 2,16 1
7 Culture 2,1 1 17 Culture 2 0
History 2 0 History 2,2 1
People 1,9 0 People 2,14 0
8 Culture 2 0 18 Culture 1,82 1
History 1,86 0 History 2 0
People 2,1 1 People 2 0
9 Culture 2,12 0 19 Culture 2,1 1
History 1,76 0 History 2 0
People 2 1 People 1,98 0
10 Culture 2,24 1 20 Culture 2 0
History 2 0 History 1,8 0
People 2 0 People 2 1

In 10 texts out of 20 the respondents chose the part of the text which has a high
MITTI index, i.e. contains the largest number of structural metaphors, which reflect
the author’s opinion. In 8 cases, the parts of the texts with average MfTI index
scores were chosen, and in 2 cases — with the lowest MfTI index.

Table 5. Results of the analysis of the correlation between the typology of metaphors
and the perception of authorial opinion

Text Text content MIfTI Perc.e!ved Text Text content  MIFTI Perc.e!ved
number opinion number opinion
1 Culture 2 18 11 Culture 2 31

History 2 43 History 2,1 37
People 2,2 101 People 1,8 38
2 Culture 2 60 12 Culture 2 26
History 2 75 History 2 54
People 2 27 People 2 26
3 Culture 2 72 13 Culture 1,76 25
History 1,88 22 History 2,15 46
People 2 68 People 2 34
4 Culture 2 20 14 Culture 2 32
History 2,12 33 History 2 32
People 2 109 People 2,1 42
5 Culture 1,86 66 15 Culture 1,94 16
History 2 16 History 2,1 59
People 2,2 42 People 2 31
6 Culture 2 38 16 Culture 2,1 42
History 1,8 31 History 1,88 24
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Text Text content  MIfTI Perc.e!ved Text Text content  MIfTI Perc.efved
number opinion number opinion
People 2 56 People 2,16 40
7 Culture 2,1 54 17 Culture 2 23
History 2 52 History 2,2 29
People 1,9 19 People 2,14 54
8 Culture 2 15 18 Culture 1,82 44
History 1,86 9 History 2 20
People 2,1 101 People 2 42
9 Culture 2 26 19 Culture 2,1 40
History 1,76 46 History 2 32
People 2 53 People 1,98 34
10 Culture 2,24 48 20 Culture 2 45
History 2 39 History 1,8 20
People 2 38 People 2 41

Here are some examples of different types of metaphors in the analysed texts:

6) JIroou — caMblil IEHHBIH pecypc HAILIEH CTPaHbL
pecyp p
[People is the most valuable resource of our country. ]

In this sentence, we identify the standard structural metaphor expressed by the
model A is B, where there is a metaphorical understanding of the country’s
population as a natural resource.

(7) Espormeiiubl TOBOPAT, YTO HAIl HApoO TAYNBIA U JICHUBBIA, CMUPEHHBIH
U ymonaem 8 6e361CX0OHOCHIU.
[The Europeans say that our people are stupid and lazy, humble and
drowning in despair.]

In this sentence, target domain “people”, used with “drowning in despair”
acquires additional meaning, so this metaphor can be classified as ontological.

(8) Ho ne mepsiemca Poccus, a TOTEKO Kpenkem BO BCE MOBTOPSIOMIEMCS
Xo0e épemeHu, npoxoos. OTOHb U BOLY, Npeobpazyemcs u nwvliaem, Boc-
cTaéT Kak DeHukKc.

[But Russia is not lost, but it only strengthens in the repeating flow of

time, passing through fire and water, transforming and blazing, rising
like Phoenix.]

This sentence is saturated with metaphors, among which we see a repetition of
the ontological metaphor, allowing us to understand the country as a living person,
which “does not get lost, strengthens, passes through fire and water”. We also
consider the metaphor of the flow of time to be an orientation metaphor, as it is
based on an underlying corporeal sense of time as a moving object.

(9) Coserckas smoxa OyaATo omkpolia ¢habpuxy no nodsm-poboman,
a coBpeMeHHas Poccusi ocmasnsiem 3a cobol npago caMoi OTBETHTH Ha
BOMPOC HAIMOHAILHOW CAMOMICHTU(HKAIIHH.
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[The Soviet era seems to have opened a robot-man factory, while modern
Russia reserves the right to answer the question of national
self-identification itself.]

In example (9), the personification of the country through the verbs “to open,
to reserve the right to itself”, which allows us to relate the metaphor used by the
author to an ontological one.

(10) History is a thread linking the present and the past, it helps us not to make
the mistakes of our ancestors.
[Acmopust — smo Hump, CBSI3bIBAIOINAS HACTOSAIICE M IPOILIOE, OHA I10-
MOTAeT HaM HE COBEPIATh OMHUOKH MPEIKOB. |

In this example, we also see a structural metaphor, because it is made according
to the model “A 1s B”.

(11) Russian culture is not a melting pot of the cultures of the peoples of

Russia, but rather a field, wide and fertile, where any seed thrown grows
into boundless expanses of golden ears of wheat, which spill out later in
the rolling motifs of the music of Tchaikovsky and Mussorgsky, in the
verbal weaves of Tolstoy and Dostoyevsky, in the broad strokes of the
Russian avant-garde and in the ringing beauty of the monasteries on
Valaam.
[Pycckast kynomypa — 3T0 He TIaBWIBHBIA Kome KyJIbTyp HapoaoB Poc-
CHH, 3TO CKOpee noJie, LIMPOKOE U OiaronaTHoe, Tae J00oe OpoleHHoe
ceMs MpoM3pacTacT B OeckpailHHE MPOCTOPHI 30JOTHCTHIX KOJOCHEB
MIICHUIIBI, YTO Pa3]IMBAIOTCS MMOTOM B PACKATHCTBIX MOTHBAaX MY3BIKH
YaiikoBckoro 1 Mycoprckoro, B CJIOBECHBIX NepereTeHusx Toacroro u
JIOoCTOEBCKOro, B IIMPOKMX Ma3KaX PYCCKOTO aBaHrapia U B 3BCHSIICH
KpacoTe MOHAcThIpei Ha Bamaame. ]

In this example, we can identify the structural metaphor CULTURE IS A FIELD,
which is then refined in its linguistic form by a number of ontological metaphors,
revealing the conceptual attributes of the Russian culture.

5. Discussion

The study shows different degrees of correlation between different aspects of
metaphor power in texts and the expression and perception of authorial opinion. For
a detailed analysis and discussion of the results, we will present them in tables and
figures.

The diagram shows in blue the cases of coincidence of the author’s expression
and the density of metaphors. The grey colour shows, on the contrary, the lowest
density index. Orange colour represents cases when the author’s opinion was
expressed in the text passage where the metaphoricity indexes were the second
highest.
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Table 7. Correlation between different aspects of metaphor power in texts
and the expression of authorial opinion

1 2 3 4 5 6 7 8 9 10 Total, %
11 12 13 14 | 15 16 17 18 19 | 20
density - + —/+ + + + + - + + 65/20/15
+ + + —/+ | =/+ | —/+ - + +
intensity + + + - + - + + + 80/5/15
+ —/+ - + + + + + + +
typology + | -/ + + + + + | =/+ | + 75/20/5
+ —/+ + + + + + + —/+
Table 8. Correlation between different aspects of metaphor intensity in texts
and the perception of authorial opinion
1 2 3 4 5 6 7 8 9 10 Total, %
11 12 13 14 15 16 17 18 19 20
density —/+ + - | =+ | /| + | —/+ + + 40/50/10
—/+ + + —/+ | =/+ + —/+ - + —/+
intensity —/+ + + | —/+ + | =+ | - + + + 50/40/10
—/+ | =/+ - + + —/+ | =/+ + + —/+
typology + | /| /| -/ - + + + —/+ + 50/40/10
- —/+ + + + —/+ | =/+ | =/+ + +
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Figure 1. Correlation between different aspects of metaphor intensity in texts
and the expression/perception of authorial opinion

In regard to utterance formation, in most cases the authors tend to use
metaphors in those parts of the text that reflect their own opinion; this is particularly
evident in the case of metaphor intensity. It should be noted that the experiment was
developed to reveal a non-intentional speech effect, the authors of the texts were
simply meant to express an opinion, not to convince the reader of anything.
Therefore, we can conclude that even in the case of reasoning aimed at representing
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one’s opinion, metaphor is subconsciously chosen as a means of reinforcing the
persuasiveness of one’s statement. Separately, we note that the average index for
the intensity of the texts analysed was 1.23. This indicator, according to the
benchmark indices proposed by O. Kalinin, indicates the presence of rational and
evaluative influence in these texts (Kalinin 2022b: 402). That is, the authors did not
seek to influence the reader’s emotions and the number of vivid authorial metaphors
was relatively small, which generally correlates with the experimental target. At the
same time, if we calculate the average intensity index for the parts of the text where
the author’s opinion was expressed, we get 1.45, which indicates the higher
significance of the new metaphors, which carry an emotional and affective impact.

The high level of correlation between the expression of the author's opinion
and the use of metaphors of different types, primarily structural and ontological,
also deserves separate consideration. Previously, we pointed out that the abundance
of structural metaphors indicates the realization of transformational impact,
whereas ontological metaphors reflect more additional conceptual meanings,
excited by metaphorical transpositions (Kalinin 2022b: 233). The analysis showed
that only in one text the author’s opinion was expressed in the part of the text where
the index of functional typology of metaphor had the lowest index. In our opinion,
this indicates the high importance of structural and ontological metaphors in the
context of speech impact in particular when expressing one’s own opinion. The
average index of functional typology for all the texts analysed was 2, which,
according to the reference values, correlates with a predominantly identification
impact (Kalinin 2022b: 402). The authors of the text did not seek to restructure the
content of the concepts represented in the texts, metaphors were used mainly to
expand the semantics of the target sphere, which in this case was Russia. If we count
the MfTI value only for those parts of the text which reflect the author’s opinion,
then the index increases to 2.12, which already indicates a weak level of
transformational impact, as it shows a greater number of structural metaphors,
which not only supplement, but also transform the conceptual content of the target
domain. At the same time, the low, in fact, threshold index indicates that the level
of this type of impact is still not high.

If we consider the perception of the utterance in relation to the manifestations
of the different aspects of metaphor power, we note in Diagram 1 that the number
of complete matches, that is, the cases where the majority of respondents perceived
the authorial opinion expressed in the part of the text that has the highest value of
the density, intensity and functional typology indices, is significantly lower than
when the authorial opinion is expressed. Here we can note the increase in the so-
called borderline cases, where the perceived authorial opinion coincided with the
average value of the indices among the three within the same text, and the small
number of cases where the perceived authorial opinion correlated with the least
metaphorical in all parameters of the text segment. Note that for all indices this
figure was only 10% each. Such numerical indices show that in the perception of
opinion, excessive metaphor power, both in terms of metaphor density and in the
case of the use of intense and structural metaphors, has the opposite effect. Such
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statements may appear to be overloaded with metaphors, which prevents adequate
cognitive processing of information.

6. Conclusion

Our study evolved around two research agendas: a) the relationship between
non-intentional speech influence in the form of the expression of the author’s
opinion and different aspects of the manifestation of the functional potential of
metaphors, and b) the relationship between non-intentional speech influence in the
form of the perception of the author’s opinion and different aspects of the
manifestation of the functional potential of metaphors.

The study showed that in most cases, the authors nonintentionally use more
vivid structural metaphors in the parts of the text that reflect their opinion
(hypothesis A proved), and the recipients of a speech message sometimes assume
those parts of the text that contain the greatest number of vivid structural metaphors
to directly express the author’s opinion (hypothesis B is partially confirmed). The
findings also showed that that the average metaphoric indices have a greater
influence on the perceived authorial opinion. In other words, there is no need for an
excessive saturation of the text with vivid images expressed by direct linguistic
metaphors in order to create a persuasive speech effect.

Our results are largely consistent with earlier research on the so-called
perceived appropriateness of metaphors (Boeynaems et al. 2017a, 2017b, Jones &
Estes 2006, Thibodeau & Durgin 2011) which showed that metaphors are indeed
an effective means of persuasion, but their use is limited by the principle of
perceived aptness.

Thus, the study shows that metaphor is an important and effective means of
implicit speech impact, manifesting itself at the cognitive and semantic levels in the
form of various effects. At the same time, when using metaphors as a means of
representing one's opinion, it is worth paying attention to the fact that excessive
metaphor power does not necessarily affect the adequate perception of the author’s
intention. We believe that the perception of metaphorical transpositions represented
in different linguistic forms is a promising area for future research. Understanding
which specific conceptual metaphors are more influential for representatives of
different linguacultures in different discursive contexts will be an effective tool for
improving marketing strategies and propaganda tools.
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