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L.A. Gorodetskaya 

Lomonosov Moscow State University 

Cambridge University Press 

 

TWO CONCEPTS OF BUSINESS ENGLISH: TWO SIDES OF THE 

MEDAL THAT CAN CAUSE CONFUSION 

 

The term Business English is as broadly spread as it is misleading. The 

division lies between the two major areas of teaching Business English: university 

education and corporate sector. University students need a mixture of Academic 

and Business English as they may pursue careers in research and education. Thus, 

they must be familiar with major business theories and taught to speak at 

international conferences, write in journals, listen to lectures and talk with 

colleagues about these theories, their further development and application in their 

home countries. In-service employees of business companies and state 

organizations need another variety of Business English – a more practical one 

which would allow them to solve professional problems with partner companies in 

other countries. This, in fact, means two different approaches to syllabus design 

and choice of teaching materials. However, what can be observed in university 

programmes over the country is a wish to hit two birds with one stone – aiming to 

teach students both types of Business English which is close to wishful thinking. 

The workshop participants will learn to be more selective depending on the goals 

of their programme and, ideally, design their own syllabi for the needs of their 

students. 
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dott. Fabio Gualandri 

Università degli Studi di Milano (Italia), docente 

DIVERGENTI E CONVERGENTI, OLTRE LA STELLA ROSSA 

 

Se, in un reticolo di collegamenti, potessimo unire i contatti degli 

uomini dagli albori delle civiltà fluviali, da quando ebbero inizio i flussi 

commerciali a lunga distanza, o forse ancora nel primo neolitico dove la 

storia si confonde con la paleoantropologia, la grande arteria della civiltà 

si dipanerebbe lungo i sentieri dell’Eurasia dal mar del Giappone 

all’Oceano Atlantico, seguendo i tortuosi percorsi della Via della Seta e 

delle rotte delle spezie, in un millenario scambio bidirezionale di saperi, 

caratteri e conoscenze.  

Per i filosofi, i geografi e i cronachisti occidentali d’ogni epoca, 

l’Oriente è sempre esistito sotto sembianze cangianti e incerte ma spesso 

ottenebrato da una cortina impenetrabile di fascino esotico, qualificato 

talora come scrigno di tesori inestimabili, alba dello spirito dell’umanità, 

fonte di saggezza o rappresentando l’Altro assoluto, quasi i nostri avi 

rimanessero, in fondo, sconcertati dall’esistenza di civiltà raffinate e ricche 

che seguissero linee evolutive totalmente divergenti dalla propria.  

Il tocco della mano coloniale occidentale ha lasciato ovunque dei 

segni, nella lingua, nella mentalità, nei costumi, abbandonando, enorme e 

impenetrabile, un’unica, vera, eccezione alla penetrazione europea, il vero 

Estremo Oriente per cultura materiale e spirituale. 

Viene però il sospetto che non ci sarebbe modo di descrivere in 

maniera più accurata la patria del formalismo e della poetica dell’infinito 

che con l’indefinitezza allusiva di disegni allegorici.  

Solo se si ha in sorte d’incontrare uno di quei personaggi intensi e 

spirituali che popolano la letteratura russa e il paese profondo, seduto su 
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qualche panca di legno in qualche villaggio ai margini della selva di 

conifere, si può cogliere per un istante il rapporto che ogni abitante della 

terra russa intrattiene con quell’entità trascendente, inafferrabile e 

consustanziale al suo secolare genius loci.  

Questa anima ancestrale, lacerata dalla storia e sconvolta dalle 

rivoluzioni, è l’ombra attraverso cui si muove in controluce il profilo della 

nuova Russia, procedendo incerto ed errabondo alla stregua dei suoi santi 

pazzi. 
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Senta Drüeke  

DAAD-Lektorin 

Nationale Forschungsuniversität MEI 

 

FALLSTUDIEN IM FACHSPRACHENUNTERRICHT 

 

Aufgrund der gering bemessenen Stundenzahl und den hohen 

Lernzielanforderungen soll der Fremdsprachenunterricht streng organisiert sein 

und eng definierten Rahmenvorgaben folgen. Als Ergebnis des rein auf 

Fachsprache ausgerichteten Fremdsprachenunterrichts erlangen die Studenten in 

der Regel recht schnell ein fachsprachliches Niveau. Die Studenten können 

längeren fachlichen Redebeitragen ohne große Schwierigkeiten folgen ebenso 

komplexeren Argumentationen. Sie verstehen muttersprachliche Medienbeiträge. 

Auch schriftlich können sich die Studenten vor allem in ihrem Fachbereich klar 

und detailliert äußern. Kommunikativ sind die Studenten in der Lage, in den 

meisten Situationen ohne große Vorbereitungen an Gesprächen zu fachlich 

orientierten Themen teilzunehmen. Es entsteht Diskrepanz zwischen passivem 

Verstehen und unzureichenden Sprechkompetenzen, Das veranlasste die Lehrer, 

nach Wegen und Methoden Ausschau zu halten, diese Defizite auszugleichen, 

ohne das Lernziel aus den Augen zu verlieren.  
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Dazu sucht man nach methodischen Mitteln, die in Verbindung von 

fachsprachlichen Anforderungen und inhaltlichen Ausrichtungen dieses Defizit 

ausgleichen. Fallstudien erschienen uns dafür als geeignet, da die Studenten im 

Fachunterricht mit dieser Lehrmethode bereits gearbeitet hatten.  

Die Fallmethode bzw. Fallstudienmethode, aufgrund ihrer Herkunft auch 

Harvard-Methode genannt, basiert auf dem Einsatz eines Falles aus der Praxis, der 

die Absicht hat, „komplexe Sachverhalte und Problemstellungen […] praxisnah zu 

präsentieren und die Lernenden dabei zu einer möglichst eigenständigen 

Auseinandersetzung mit dem jeweiligen Inhalt zu veranlassen“ (vgl. Weitz: 2000). 

Der Lernende wird dafür mit überschaubaren Episoden des Falles konfrontiert, der 

einen Bezug zu bisherigen Erfahrungen und Einstellungen ermöglicht. Die Fälle 

sind in der Regel konflikthaltig und fordern Stellungnahmen, Problemlösungen 

bzw. Entscheidungsfindungen auf. Die Fallmethode regt zum Nachdenken an und 

vermittelt nicht deskriptiv Wissen. Vielmehr wird der Lerner aufgefordert, sich 

selbstständig mit dem im Fall dargebotenen Sachverhalt auseinanderzusetzen, 

diesen zu analysieren auf der Grundlage des bisher erworbenen Wissens zu lösen. 

Hinzu kommt, dass Fälle nie individuell, sondern in Gruppen gelöst werden, was 

den fachbezogenen Denkleistungen soziale Kompetenzen wie 

Diskussionsfähigkeit, Durchsetzungsvermögen, Kompromissbereitschaft bis hin zu 

Führungsvermögen hinzufügt. Das Fallprinzip ist unbestreitbar ein geeignetes 

didaktisch-methodisches Mittel, entscheidende Ziele des vorwiegend fachlich 

orientierten Unterrichtes zu erreichen. 
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T.B. Nazarova 

Moscow State University 
 

WHAT IS THE ULTIMATE GOAL OF LEARNING ENGLISH AS A 

FOREIGN LANGUAGE? 

 

One possible answer to the above question is fairly simple: the ultimate goal 

of learning English as a foreign language is communication in foreign settings. 

This can be achieved through a routine repertoire of well-tried tools – Basic 

English, Survival English, Restricted English, Social English, etc. 

When applied to the people who have chosen English as their lifelong 

professional occupation – learning and teaching it day after day – the question 

formulated above becomes a lot more intricate and eludes ready-made, convenient 

and immediately available answers. Several avenues of enquiry need to be 

explored. One intriguing notion to be looked at is the so-called “native-speaker-

like proficiency” – “a proficiency which approximates as closely as possible to that 

of native speakers” [Widdowson 1993: 5]. 

In his plenary lecture given at the IATEFL Swansea Conference in 1993, 

Professor Henry Widdowson drew a line between proficiency as “a high standard 

of ability and skill” [Longman Dictionary of Contemporary English, p. 1126] and 

“real proficiency” as mastery: “You are proficient in a language to the extent that 

you make it your possession, bend it to your will, assert yourself through it rather 

than simply submit to dictates of its form. … Real proficiency is when you are able 

to take possession of the language and turn it to your advantage. This is what 

mastery means.” [Widdowson 1993: 7] 

“Real proficiency”, or “mastery”, is the equivalent of the Russian term 

   introduced and accounted for by Russian 

experts on methodology [  1989;  1989; ,  2010]. 

   is seen by Russian professionals as the 
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strategic/long-term goal of learning a foreign language [ ,  2010: 

45]. There are several English-based terminological combinations used by ELT 

practitioners: “a second identity” [Methodology in Language Teaching, p. 12], the 

“new language ego” (as distinct from “language ego”) [Methodology in Language 

Teaching, p. 12], a “new identity” [Methodology in Language Teaching, p. 14], 

“the development of a ‘second language ego’ ” [Methodology in Language 

Teaching, p. 184]. Another set of terminological equivalents is detailed step by 

step in ENGLISH TEACHING professional: “a second self”/ “the Ideal L2 Self” 

[Hadfield 2012: 8-10].  

The two answers given to the title question signal differing and, in many 

ways, opposed views on language teaching and language pedagogy: the first 

approach centres on English as a lingua franca, whereas the second methodology 

prioritizes the language system in its intrinsic diversity and relies on the 

indissoluble unity of regional dialect (orthography, grammar and vocabulary) and 

regional accent (pronunciation). Both – regional dialect and regional accent – are  

are to be linked with the standard variety of a particular English-speaking 

country. The all-important formula to be implemented in the teaching of the 

active/productive/production skills (speaking and writing) is SBrE + RP (Standard 

British English + Received Pronunciation). The formula for 

passive/receptive/reception skills (listening and reading) may vary from something 

like SAmE + GA (Standard American English + General American) to a wider 

selection of dialects and accents that allow language learners to better understand 

the numerous and variable uses of English (“offshoots and outgrowths” along with 

real English/proper English/“the genuine article”) [Widdowson 1993: 5] they are 

going to encounter as they travel around the world in search of educational and 

employment opportunities. “We do our students a disservice if they leave our care 

unprepared for the brave new linguistic world which awaits them.” [Crystal 2000: 

6]. 
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Herbert Puchta 

 

REMEMBERING NEW LANGUAGE: STRATEGIES THAT WORK –  

AND STRATEGIES THAT DON’T 

 

Memory is of course crucial in ELT. However, neuroscientific research 

shows that the memory itself is not like a container that stores information, or that 

we simply retrieve from it the knowledge that we have ‘uploaded’ as outcomes of 

our learning processes. In this session, we will present data from a recent meta-

study reviewing more than 700 scientific articles on 10 commonly used learning 

techniques. This will help show why certain study methods work well or are a 

waste of time; it will also set out the parameters that decide the effectiveness of 

various techniques. Finally, we will see how we can help students acquire efficient 

study strategies, and will be looking at LOA (Learning Oriented Assessment) as 

one efficient way of helping students remember new language more efficiently and 

for longer. 

 

Barry Tomalin  

The Academy of Diplomacy 

Loughborough University London 

 

GLOBALISATION AND INTERCULTURAL COMMUNICATION 

 

The globalization movement of the last fifteen years has made international 

communication vastly more involved and complicated with the involvement of 

new actors and new media of communication. As a result, the understanding of 

cultural background is more than ever essential to building successful business and 

social relations and to the conduct of international relations. One of the keys to 
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achieving this is to link language training more closely to the communicative 

context of the environment and society in which the language is to be used.  

This lecture covers four key areas; Globalisation its advantages and its 

problems, the Influence of globalisation on Intercultural communication, the key 

drivers of Intercultural communication and how they interact with language and 

key intercommunication functions with examples of how they apply to different 

cultural groups. 
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   (5 );   

      (4 ); 

,     ,  3 ; 

,      , – 1 . 

3.      «Retaining Employees» 

 -    ,     

   .   

    ,  «Select the Right 

People and Support Their Growth»: «Get the right people in the door in the first 

place and don’t resort to desperation hiring. Remember that today’s hiring mistake 

is tomorrow’s problem» [Business: The Ultimate Resource, 2011: 164]. 

   – get/have a/your foot in the door;  

       

a/your foot  the right people      

      . 

       -

     ,   

 . 
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3. Business: The Ultimate Resource. – Third Edition. – A&C Black Publishers 

Ltd, 2011. 
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,       

  .   12 ,  

       . 

    .  «The Case of the Rich 

Woman»       : they went for a walk 

together, made fun of Joe, she teased him about his clumsiness.    

    : said wrathfully, 

ventured, said brightening, burst into tears, Mrs. Rymer’s face flamed, a strange 

expression came over Mrs. Rymer’s face. 
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   ,   «The Lotus Eater» 

    .   

   ( )      

: he was evidently willing to talk, he began to tell me all about Tiberius, 

he was always pleased to have a talk, it was a long speech.  ,  

   : wethreegossiped for a while.   

,   , ,   (  . . 

), . . ,       

   .    : he 

was not at all in the habit of talking about himself. I think the friend I was staying 

with was the only person in whom he had confided. I believe he only told me the 

story because he suspected I already knew it, and …. he had drunk a good deal of 

wine.   

     .  

«Honeymoon»    ,      

     ,  ,  ,  

    : said Fanny, who was intensely  

interested in everything George had ever done.     

   : Fanny felt he hadn't quite understood. She went 

on quickly.         

   ,    , , 

     : lifted his stick and 

gave aloud «Hi», prodded the driver in the back. 

    .  «Frere Jacques»  

    : she whistled to him. 

Then she called to him through the screen door.    ,  

  ,   ,  

   : her persistence in talking, he wished she would stop talking, 

she was very good at mimicry, how tired he was of her talk, she sang. 
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,   ,      

      

: 

–  ,     

(said brightening‘  ’, burst into tears‘ ’, 

cackle‘ ’  .); 

–       ,  

 ,     (parties 

‘ ’, people ‘ ’, friends ‘ ’, the outer world ‘  ’);  

–   hear ‘ ’, tell ‘ ’, explain 

‘ ’, make conversation ‘  ’, inquire ‘ ’, 

question ‘  ’, chat gossip ‘ ’, willing to talk 

‘  ’, ‘pleased to have a talk’   

 ; 

–     ,  (waving the 

rings ‘  ’, hands clasped behind his neck‘ , 

  ). 

. .  

    

 

     

    

   

        

  ,       

    

.      

, «       ,   

91



 ,   ,   . .» [ , 

1992].   . . ,      

     , 

         

       

     [ , 2010]. 

  ,      

  ,     

,  ,    

         

,         

: 1) ,   ; 2) 

,    

.   :  

1) Interviewer: Mubarak has been a very strong ally. He has helped in the 

war on terror. With him going, the U.S. is in for a rough go now. We are losing our 

closest Arab ally, are we not? Respondent: Not necessarily. What's important to us 

is Egypt, it's not Mubarak. And Mubarak is not Egypt. Interviewer: But Egypt does 

not seem to care for us, does it? Respondent: Egypt doesn't care for us for a whole 

host of reasons, but it has to do primarily with the Palestinian issue.  

       

   .  

  ,   ,    

  ,   ,     

    .   

2) Interviewer: You know, you’d have to be on the moon not to realize 

we’ve been in the midst of a recession, right? How has that affected the sale and 

purchase of small business websites?  Respondent:  It’s certainly floating down.  
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Just like all other businesses, the web has been hit by economic decline. Especially 

in the last year.   
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. .   

   . . .  

 

   ,   
  

 

       

 ,     

.     , 

   ,    

 ,       

       

.  

      «   

/ »,         

      : to make a trade-off (  

 «    ,     ), to give-

and-take (   «      

 »), to split the difference ( .  ,  

 «        

 »), to meet halfway ( .    

   ) [5]: 

You want to sell for $120, and I want to buy for $100. Let`s split the 

difference and close the deal at $110. (     $120,    

  $100.      $110) [3]. 

        , 

 ,   « », « »: zu 

einer Einigung kommen (   , ), handelseinig werden 

98



( .    ), die Vereinbarung ( ) [4],  

        

( ,   ,   ): 

Nach langen Verhandlungen wurden wir mit unserem Geschäftspartner 

handelseinig. (          

 ) [1]. 

       die 

Zwischenlösung (   «   ):  

Solange eine Vereinbarung noch nicht in Sicht ist, durfte eine EU-Regelung 

für eine Überflugsteuer eine gute Zwischenlösung sein. (     

  ,     

          ) [1]. 

 ,    -   

«  »    , 

         

    . 

 

 

1.    .  : 

http://corpora.ids-mannheim.de/~cosmas/ 

2.    .  : 

http://ruscorpora.ru 

3. British National Corpus. Mode of access: 

http://www.natcorp.ox.ac.uk/ 

4. Dornseiff F. Der deutsche Wortschatz nach Sachgruppen. 8. Auflage. 

– Walter de Gruyter: Berlin/ New York, 2004. – 933 S. 

5. Longman Idioms Dictionary: over 6000 Idioms / ed. K.Stern. – 

3rd impression. – Addison Wesley Longman Ltd, 2000. – 398 p. 
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     ,  
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 (fairplay)    .  

,    BATNA (best alternative to a negotiated agreement), 
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       . 

   BATNA     
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