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Abstract. With the development of social media and the ease of information dissemination,
fake news is becoming a serious problem. The role of media literacy as an antidote to misin-
formation has been widely studied around the world. In this regard, international organizations
such as UNESCO and ASEAN, are helping Asian countries to fight fake news by creating
conditions for improving media literacy. The work of these organizations in Indonesia is studied.
The qualitative methods of analysis were used. By comparing the two approaches, recommenda-
tions were made for other Asian countries to optimize their media literacy efforts. The results
showed that UNESCO and ASEAN are working effectively with the target groups in Indonesia.
UNESCO has been active in promoting critical thinking among the public and working with
local media companies, while ASEAN has focused on regional cooperation and developing
comprehensive educational programs. Overall, a systematic and multifaceted approach is needed
to raise the level of media literacy in the Asian region, which includes new educational programs,
strengthening of legal regulation in the field of false information dissemination, cooperation
between the government, media companies and the public, development of critical thinking
among the population and increased activity of international organizations.
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AnHoTanms. C pa3BUTHEM COIHATBHBIX MEUA U JITKOCTHIO PAaCIPOCTPaHEHHs HH(POPMAIUU
(heiikoBBIC HOBOCTH CTaHOBSITCS CEPbE3HO MpoliieMoil. B Mupe mmpoko u3ydaercst posib Meua-
TPaMOTHOCTH KaK aHTHIOTA Ne3uH(popmanuu. B cBs3M ¢ STHM MEKIyHApOAHBIE OPTraHU3AIINH,
takue kak FOHECKO u ACEAH, nomorarot a3uaTckuM cTpaHaMm 00poThes ¢ pelikaMu, co3aBasi
yCIIOBUS AJISI IOBBIIIEHHS YPOBHSA MEAUArpaMoTHOCTU. VccienoBaHUE MOCBAIICHO U3YyUEHHIO
paboT sTHx opranm3anuii B anonesun. [IpuMeHsanmcy kadecTBeHHBIE MeTOAbI aHamm3a. Cpas-
HEHHE JBYX MOJXO0J0B MO3BOJIMIO CHOPpMYIUPOBATH PEKOMEHIALNHN IO ONITUMHU3ALIH PabOThI
B c(hepe MOBBILICHUS] MEIUArpaMOTHOCTH JUISL JIPYTUX a3UaTCKUX cTpaH. IlomyueHHbIe pe3yibTa-
oI nokazany, yTo FOHECKO u ACEAH s¢¢exTuBHO B3aUMOAEHCTBYIOT C IIETICBBIMU TPYII-
namu B Mugonesun. FOHECKO BeneT akTHBHYIO paboOTy 110 MOBBILICHUIO YPOBHS KpUTHYE-
CKOTO MBIIUICHUS y HAcEeNCHHUs M B3aUMOAEHCTBUIO ¢ MeCTHbIMU MenuakommanusiMu, ACEAH
(oKycupyeTcs Ha peTHOHAIFHOM COTPYIHUYIECTBE U Pa3paboTKe KOMIUIEKCHBIX 00pa3oBaTeib-
HBIX IIporpamM. B 11e10M 17151 NOBBIIEHNS YPOBHS MEAMArpaMOTHOCTH HAcEJIE€HHs B a3UATCKOM
PErHOHEe HEOOXOAUM CHCTEMHBIH M MHOTOCTOPOHHHM IOX0/, KOTOPBIH BKIIIOYACT HOBBIC 00pa-
30BaTebHBIC IPOTPAMMBI, YCHIICHHE IIPAaBOBOTO PETYIHPOBAHNUS B 00JIACTH PaclpOCTpaHEHHUS
JI0KHOW WH(pOPMAINH, B3aUMOICHCTBUS B 3TOM HAIPaBJICHHH TOCYIapCTBA, MEIHAaKOMITAHHN
U OOLIECTBEHHOCTH, PA3BUTHE KPUTUYECKOTO MBIIITICHUS y HACENEHHs U MOBBIIIEHUE aKTHB-
HOCTH MEXIYHApOJHBIX OpTraHn3aIHi.

KaroueBnle ciaoBa: mudposas rpamorHocts, FOHECKO, ACEAH, obpa3oBareibHbIe Mpo-
rpaMMBl, a3UaTCKHUE CTPaHbl, Ae3uH(OpMaIHs

3asiBeHUe 0 KOHGUIMKTe HHTepecoB. ABTOPHI 3asIBIIIOT 00 OTCYTCTBUU KOH(IMKTA HHTEPECOB.

Hcropus crateu: noctymia B peaakiumio 2 utons 2023 r.; orpeniensupoBana 30 urons 2023 r.;
npuHATa K myonukanuu 12 cenrsops 2023 r.

Jns uuruposanus: Hoesin C.F.1.S., Poplavskaya N.V. Building media literacy in Indonesia
with the support of international organizations // Bectuuk Poccuiickoro yHuBepcHuTeTa IpYK-
061 HapomoB. Cepus: JluteparypoBenenune. Xypruanucruka. 2023. T. 28. Ne 4. C. 818-829.
http://doi.org/10.22363/2312-9220-2023-28-4-818-829

Introduction

Media literacy is “the knowledge, competencies and life skills needed to
participate in contemporary society through accessing, analysing, evaluating and
creating media messages in a wide variety of forms” (Hobbs, 2010). In today's
world and in this digital age, where information is readily available through vari-
ous sources, individuals need to be media literate to distinguish between credible
and non-credible sources and identify fake news and disinformation.

According to research conducted by Forsman (2020), media literacy is be-
lieved to be strong as an antidote to the dangers of media concerning the younger
generation. Through education, media literacy helps individuals recognize and
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evaluate the credibility of information and its sources (Lessenski, 2022). Learning
to assess news stories critically allows people to differentiate between genuine
and fabricated news. For example, a media-literate individual would check the
source of a news article, examine the author's credentials, and look for corroborat-
ing evidence from other sources.

The importance of media literacy in suppressing the spread of fake news and
disinformation has become a concern in several countries (Knuutila et al., 2022),
including Indonesia. Several countries have successfully implemented a media
literacy framework and reduced the amount of disinformation, but several coun-
tries still need help increasing their media literacy level. However, a matter of
media literacy to combat fake news and disinformation concerns countries and
attracts international organizations. The United Nations Educational, Scientific
and Cultural Organizations (UNESCO) is one example, which has worked with
several Asian countries to promote media literacy and combat disinformation.
In addition, The Association of Southeast Asian Nations (ASEAN), a regional or-
ganization committed to promoting economic and social development in Southeast
Asia, has also been active in promoting media literacy and combating disinfor-
mation in the region.

This study examines the programs and frameworks these two international
organizations carried out to strengthen media literacy in Asian countries, with the study
case of Indonesia. It is important to conduct research on this matter for several
reasons. The first reason is the lack of media literacy in Indonesia, the country has
a large population, and its media landscape is diverse and complex. However, studies
have shown a significant lack of media literacy among the general population, which
can lead to the spread of misinformation and fake news. This research will help
identify the reasons for this lack of media literacy. The second reason is related to
the role of international organizations in promoting media literacy in various
countries worldwide. However, their role and impact in promoting media literacy
in Indonesia are not well understood. This research can help identify the specific
actions taken by international organizations in Indonesia and their effectiveness.

Overall, conducting research on the important role of international organiza-
tions in promoting media literacy in Indonesia can help improve our understanding of
the current situation, identify specific challenges, and explore effective solutions
to promote media literacy in the country and also expected to be a reference for
other Asian countries to improve their efforts in fighting fake news and disinfor-
mation with media literacy.

Research method

Per the purpose of our research, this study will use qualitative and compari-
son methods. The qualitative method is carried out on an object of a research:
a program and framework by international organizations (in this study, UNESCO
and ASEAN) in promoting media literacy in Indonesia. This study examines two
different frameworks from two international organizations.

The data sources we take from these methods come from programs and frame-
works published by international organizations. This paper will analyze six aspects
we will use as a comparison tool for the two programs of UNESCO and ASEAN.
The six aspects are represented in the Table 1.
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Table 1
Six aspects as tool of comparison
Aspects Description

Funding The programs’ funding sources may vary and could potentially originate from
the association itself, non-governmental organizations, or various countries

Target audiences The target audience for the program may include a diverse range of groups
such as teachers, students, journalists, and the elderly

Types of activities The program may encompass various types of activities, including but not limited

to educational initiatives, legislative endeavours, structural or scientific events,
and research programs

Specific actions The outcome and realization of the programs

Cooperation with locals In what manner does the program establish a connection with the local popula-
tion, which may involve collaborative efforts with media corporations, adminis-
trative authorities, and other related entities

Media used What forms of media are employed to promote or disseminate the program,
which may encompass various platforms such as websites, social media pages,
and journals

From this data collection, we will thoroughly compare each media literacy
program and framework from each international organization and hopefully pro-
duce the best recommendations for other Asian countries to improve their media
literacy levels.

Results

This chapter we divided into three parts; the first part discusses the media
literacy framework and programs from UNESCO to promote media literacy in
Indonesia. The second part concerns the media literacy framework and program
initiatives by ASEAN. In the last part, we will compare each media literacy
framework and provide recommendations.

UNESCO media literacy framework

UNESCO has developed a comprehensive media literacy framework to help
people in Asian countries navigate the complex media landscape. UNESCO has
provided technical assistance and support to governments and civil society organi-
zations in countries such as Indonesia, Thailand, Japan, Laos, Myanmar, and other
Asian countries to improve media literacy and counter disinformation®.

UNESCO usually finances programs to promote media literacy in the Re-
gion through UNESCO's International Program for the Development of Commu-
nication (IPDC). In several programs, UNESCO and other countries jointly fund
several media literacy programs, one of which is a safety training workshop orga-
nized by the Indonesian Alliance of Independent Journalists (AJI). The program,
part of the 2017 World Press Freedom Day series held in Indonesia, is sponsored
by UNESCO and Norway?. In the same program, UNESCO and a US-based non-

! Kajimoto, M., Kularb, P., Guntarto, B., Salleh, S.M., Tuazon, R.R., Torres, T.P.S., & Pal-
cone, G.M.C. (2020). Media and information literacy education in Asia: Exploration of policies
and practices in Japan, Thailand, Indonesia, Malaysia, and the Philippines. UNESCO. Retrieved
March 1, 2023, from https://gcedclearinghouse.org/sites/default/files/resources/200725eng.pdf

2 World Press Freedom Day 2017 highlights the protection of journalists. (2017, March 17).
UNESCO. Retrieved March 1, 2023, from https://www.unesco.org/en/articles/world-press-freedom-
day-2017-highlights-protection-journalists
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governmental organization (NGO), IREX, financed a safety workshop focusing on
the organization's concept of integrated safety that combines physical, digital, and
psychosocial safety.

UNESCQO's program promotes media literacy through formal and non-formal
education (Grizzle et al., 2013). One of UNESCO's essential media literacy pro-
grams is its Media and Information Literacy (MIL) program. Their program pro-
vides resources and training to educators and journalists in Indonesia to help them
integrate media literacy into their curricula and activities. It means that UNESCO
mainly promotes MIL through education through teacher training (UNESCO Po-
licies and Practices in Asia, 2020). But apart from teachers, through several other
programs, UNESCO also initiated training for journalists, although more than
the training program for teachers.

The realization of the UNESCO program to promote media literacy in Indo-
nesia can be seen in several programs below:

1. The media and Information Literacy (MIL) Education Program in Asia is
a regional initiative to provide training and capacity-building programs for educa-
tors and journalists to help them develop the skills and knowledge necessary to
promote media literacy. Within this program, UNESCO is working to promote
media literacy by integrating media literacy into formal education systems and
providing training and capacity-building programs for educators. One example is
MIL Curriculum Guide, UNESCO has developed a curriculum guide aimed at
educators and teachers (Wilson et al., 2011). The guide provides a comprehensive
overview of the critical concepts in promoting media literacy and provides practi-
cal resources and activities for educators to use in the classroom. In line with
this project, UNESCO also has MIL for Teachers project that includes training
for teachers to help them develop the skills and knowledge necessary to promote
media literacy in the classroom. UNESCO also published its handbook Journa-
lism, ‘Fake News,” and Disinformation in 2018 as educational resources to increase
media and information literacy. This handbook has also been translated into many
languages in Asia, including Indonesian.

2. Asia-Pacific Regional Forum for World Press Freedom Day, is an annual
event that brings together media literacy experts, educators, journalists, govern-
ment officials, and NGOs from the Asia-Pacific region to discuss and share best
practices on media literacy. The forum provides a platform to exchange ideas
and collaborate on initiatives to promote media literacy in the region. In 2017,
for the first time since this forum started in 2003, the event was held in Southeast
Asia, in Indonesia. During this forum, AJl and UNESCO provide a safety training
workshop for journalists in Indonesia.

3. MIL Policy Recommendations, UNESCO has developed policy recom-
mendations aimed at governments and policymakers in the Asia-Pacific region.
The recommendations guide how to promote media literacy in the region, including
recommendations on government policies, educational programs, and stakeholder
engagement. The latest offers were published in 2020 as an exploration of policies
and practices of MIL Education in Asia.

In Indonesia’s case, UNESCO works with local groups such as AJl to organize
training for journalists and collaborate closely with the ministry of education to

822 JOURNALISM. MEDIA EDUCATION VS. CRISIS



Xyeun 4.@.1.C., [lonnasckas H.B. Becruuk PYIH. Cepust: Jluteparyposenenue. XKypuamcruka. 2023. T. 28. Ne 4. C. 818-829

integrate the MIL curriculum into formal education, even though till this paper
was written, the MIL curriculum still not integrated into the formal education sys-
tem in Indonesia. UNESCO also promotes media literacy through its collaboration
with universities in Indonesia, one of them is UIN Sunan Kalijaga, in 2019, held
International Talks, Visiting International Librarians as one of the programs from
UNESCO MIL Alliance®.

Because UNESCO focuses on promoting media literacy through education,
most of its programs are distributed in the form of digital or printed handbooks.
All publications are also available for free on the UNESCO website. However,
there is not much UNESCO engagement through social media.

ASEAN media literacy framework

The Association of Southeast Asian Nations (ASEAN) has recognized the
importance of media literacy in the digital age and has taken several steps to promote
it in the region®. In the first step in 2018, ASEAN member countries, including
Indonesia, adopted the Framework and Joint Statement to Minimize the Harmful
Effects of Fake News and launched its ASEAN Digital Literacy®. This framework
includes key articles to improve digital literacy, strengthen national capacity to detect
and respond to fake news, encourage stakeholders to build on the existing industry anti-
fake news guideline, and also share best practices and experience (Smith et al., 2021).

ASEAN and its member countries jointly fund media literacy promotion pro-
grams in the region. For some programs, ASEAN also cooperates with other
countries in the region that are not member countries, such as Japan, together sup-
porting a Working Group in Information Media and Training®. Cooperation with
NGOs and philanthropic institutions Google.org, ASEAN also organizes several
programs to support media literacy, such as the ASEAN Digital Literacy Forum
in 2021. From this Forum, Google.org will support the ASEAN Digital Litera-
cy Programme (ADLP) from 2022 to 2024. The latest initiation support from
Google.org is the new Youth Advisory Group (AYAG) Regional Workshop held
in February 2023 in Jakarta, Indonesia.

The Target of ASEAN-initiated group programs in Indonesia is not only to
focus on educators but also on young groups, elderly groups, and government of-
ficials’. The ASEAN program focuses on improving media literacy through non-

3 UNESCO MIL Alliance: Media and information literacy skills. International talks. Visiting inter-
national librarians#1. (2021, January 29). Perpustakaan UIN Sunan Kalijaga. Retrieved March 1, 2023,
from https://lib.uin-suka.ac.id/2021/01/29/unesco-mil-alliance-media-and-information-literacy-skills-
international-talks-visiting-international-librarians1/

4 Davis, S. (2021). Media literacy training for Southeast Asian communities. Retrieved
March 27, 2023, from https://blog.google/around-the-globe/google-asia/media-literacy-southeast-asia/

> ASEAN Digital Literacy Programme. (2022, February 11). ASEAN Foundation. Retrieved
March 1, 2023, from https://www.aseanfoundation.org/asean_digital_literacy _programme/

& Andarningtyas, N. (2021, March 11). Indonesia berpartisipasi dalam literasi digital di ASEAN.
Antara. Retrieved July 29, 2023, from https://www.antaranews.com/berita/2037582/indonesia-
berpartisipasi-dalam-literasi-digital-di-asean/

7 Ramadhan, A. (2022, February 7). Perkuat Literasi Digital Lansia, MAFINDO luncurkan Program
Tular Nalar. Tribun Jogja. Retrieved March 1, 2023, from https:/jogja.tribunnews.com/2022/02/07/perkuat-
literasi-digital-lansia-mafindo-luncurkan-program-tular-nalar/
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formal education, mainly digital media literacy, and the responsible use of digital
technology through online and offline workshops, training, and webinars.

Here are some examples of ASEAN's programs to promote media literacy
in Indonesia:

1. One of ASEAN's essential media literacy programs is Digital Literacy
Programme (ADLP). This initiative promotes digital literacy and ensures that all
citizens in the region have the necessary skills to participate effectively in the di-
gital economy and protect themselves from cyber crimes. First initiated in 2021,
the program is targeted to last until 2024. This Program will carry out various ac-
tivities such as in-depth research, curriculum development, and Training-of-trainers.
Under this program, ASEAN cooperates with universities in Indonesia, such as
the Department of Psychology Universitas Brawijaya, which held an online forum
called “Smart Using Social Media for Teenagers and Students” in November
20228, Another realization is that, together with Ruang Guru, the largest educa-
tion technology company in Southeast Asia, launched a digital skills training pro-
gram to combat misinformation and disinformation in the region and Indonesia.
The Program also partners with 32 provincial and 326 city and district govern-
ments in Indonesia®. Another realization under this program, in cooperation with
Masyarakat Antifitnah Indonesia (MAFINDO), is initiating Tular Nalar. The pro-
gram targets the elderly group (55 years and over) and involves young people
as mentors. Tular nalar is an education in the form of modules and guides in im-
proving digital literacy and reaching 25 cities in Indonesia®®.

2. ASEAN Youth Advisory Group!: This workshop aims at young people
in ASEAN countries and provides them with the skills and knowledge necessary
to evaluate and analyze media content and messages critically. This workshop will train
19 young ASEAN members from 10 ASEAN countries as agents of change'?. They
will contribute to raising awareness of digital literacy's importance to their peers
and communities. In training, they will be equipped with the necessary knowledge
and skills to run awareness-raising campaigns on the importance of media literacy.

Overall, ASEAN’s program to promote media literacy in Indonesia focuses
on non-formal education and training. ASEAN works with local partners in Indo-
nesia, such as MAFINDO, Ruang Guru, and universities, to promote media litera-

8 Program Literasi Digital ASEAN. (2022, November 24). Universitas Brawijaya. Retrieved
July 29, 2023, from https://psikologi.ub.ac.id/blog/2022/11/24/program-literasi-digital-asean-
cerdas-menggunakan-media-sosial/

® Nugroho, I. (2022, October 17). ASEAN Foundation dan Ruangguru Gelar ASEAN Digital Litera-
cy Programme. Madaninews. Retrieved March 1, 2023, from https:/iww.madaninews.id/18497/asean-
foundation-dan-ruangguru-gelar-asean-digital-literacy-programme.html

10 Ramadhan, A. (2022, February 7). Perkuat Literasi Digital Lansia, MAFINDO luncurkan Program
Tular Nalar. Tribun Jogja. Retrieved March 1, 2023, from https://jogja.tribunnews.com/2022/02/07/perkuat-
literasi-digital-lansia-mafindo-luncurkan-program-tular-nalar/

11 New ASEAN initiative emphasizes education as the key to media literacy and countering
disinformation. (2022, January 24). Association of Southeast Asian Nations. Retrieved July 29,
2023, from https://asean.org/new-asean-initiative-emphasizes-education-as-key-to-media-literacy-
and-countering-disinformation/

2. ASEAN youth advisory group of ASEAN digital literacy programme. (n.d.). ASEAN
Foundation. Retrieved July 29, 2023, from
https:/www.aseanfoundation.org/asean_youth_advisory group_of asean_digital_literacy programme
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cy with funding and support for media literacy initiatives and projects and to de-
velop and implement media literacy programs and activities.

The ASEAN Program in promoting media literacy in Indonesia can also be
accessed through ASEAN Foundation social media such as YouTube, Facebook*?,
and Twitter. This makes information related to their programs easily accessible
through online news broadcasts, which makes the level of engagement of each
program with community groups reasonably high.

Discussion

Based on the media literacy program promoted by these two international
organizations above, similarities between UNESCO and ASEAN can be drawn.
Both organizations adhere to a similar Media and Information Literacy (MIL)
framework that emphasizes multiple competencies.

Regarding funding, there is no fundamental difference between UNESCO and
ASEAN programs. Both rely on funding from member countries, NGOs, or other
international groups with the same vision of promoting media literacy. ASEAN
receives grants from Google.org, UNESCO is working with NGOs in global deve-
lopment and education, and IREX to initiate media literacy programs in Indonesia.

For the target audience, the ASEAN program in Indonesia includes more
educators, students, youth, and the elderly group. This could have something to do
with the type of activity supported by ASEAN is learning through non-formal edu-
cation, so that the target audience is from different age groups and professions.
While UNESCO focuses its programs on formal education, it can be seen from its
programs that provide curriculum recommendations to be integrated into the Indo-
nesian education system. Therefore, the goal of their program is more for teachers
and the Ministry of education in charge of adopting the MIL education that
UNESCO offers. However, ASEAN and UNESCO both see the importance of
journalist groups in the fight against disinformation, so both include this group
as a target audience and sponsor several training activities for journalists.

Based on the target audience of both groups, it can be seen that both focus on
educational activities, be they formal or non-formal. In addition, UNESCO and ASEAN
also sponsor activities that are capacity building and research programs, such as
training journalists, teachers, and even young groups. Especially ASEAN through
the AYAG program that trains young people to be agents of change in promoting
media literacy in the region and Indonesia. ASEAN also established an online
platform for all age groups to be more involved in promoting media literacy“.

Both organizations are involved with various local groups in Indonesia in co-
operation with local partners, media groups such as AJl and MAFINDO, and several
universities. But what should be underlined is that UNESCQO's program approach
is more to the government than the individual. Judging by their programs, they all
involve the state's involvement as an organizer. Meanwhile, the approach of ASEAN
programs directly touches local groups and individuals so that government is not too

13 Facebook is recognized as an extremist organization and banned in the territory of
the Russian Federation.

4 ASEAN Digital Literacy Programme. (2022, February 11). ASEAN Foundation. Re-
trieved March 1, 2023, from https://www.aseanfoundation.org/asean_digital_literacy programme/
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involved. This is a plus point for ASEAN because if you only rely on the govern-
ment as decision-makers, the program will experience delays due to bureaucracy
and other reasons. Although in some programs such as Ruang Guru and Tutur Nalar,
ASEAN also cooperates with local governments in Indonesia; there are intermediaries
in the program, namely Ruang Guru and MAFINDO, who are the implementers and
catalysts for its success. The success of the ASEAN program can also be seen after
one year of implementation in collaboration with 14 local implementing partners,
89 Training of trainers involving around 1,000 master trainers in ASEAN have been
successfully held®. As of early January 2023, there are more than 68,000 people
who have learned from 134 online and offline digital literacy workshops. This num-
ber includes 283 master trainers and 16,240 participants from Indonesia®®.

The last aspect is the media both use in promoting media literacy programs
in Indonesia. UNESCO needs to be more engaged with social media in spreading
its program but focusing on printed handbooks translated into many languages,
including Indonesian. All information related to their programs can also be found
and downloaded on the UNESCO website. Like UNESCO, ASEAN provides free
access to all information on its literacy programs on its websites. But ASEAN is
more active in attracting readers and all groups interested in their programs by being
active on social media such as Facebook!’, Twitter, and YouTube. More precise
comparison is represented in the Table 2.

Table 2
Comparison of UNESCO and ASEAN media literacy framework
Aspects UNESCO ASEAN
Funding
International organization \ N
NGO \ x/
Countries N N
Target audience
Educators J N
Students S v
Journalists N N
Other groups (elderly) - ~

Types of activities

Educational program v N
Legislative program - -
Structural or scientific research program N \
Cooperation with local partners
Media corporation J \/
Universities S v
Administrative authorities N v
Local groups N N
Media used
Social media - N
Journals ~ N
Web sites R N
Printed book N _

15 Liliyah, A. (2023). ASEAN Foundation Gelar Pelatihan Literasi Digital. SWA Online. Retrieved
March 1, 2023, from https://swa.co.id/swa/trends/asean-foundation-gelar-pelatihan-literasi-digital/

18 1hid.

" Facebook is recognized as an extremist organization and banned in the territory of
the Russian Federation.
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It is difficult to determine which organization is better for promoting media
literacy programs in Indonesia, as each organization has its own strengths and areas
of expertise. ASEAN and UNESCO have different approaches to promoting media
literacy in Asia. The effectiveness of each organization's programs will depend on
the specific needs and cultural context of the countries they are working in.

UNESCO has a global reach and a long history of promoting media literacy
worldwide. UNESCO's media literacy initiatives in Indonesia are designed to be
flexible and adaptable to the needs of different countries and regions. The organi-
zation provides a comprehensive approach to promoting media literacy. UNESCO’s
programs may mainly promote media literacy in countries lacking resources and
infrastructure for media literacy education. UNESCO also strongly promotes media
literacy in the digital age and has a comprehensive media literacy framework that
includes education support and stakeholder collaboration.

ASEAN strongly focuses on regional cooperation and collaboration, which
makes it well-suited to addressing regional media literacy challenges in Indonesia.
ASEAN's programs may be particularly effective in promoting media literacy in
countries lacking resources and infrastructure for media literacy education. How-
ever, the importance of media literacy promotion started by ASEAN (in 2020)
quite late. It means there is a long way to establish the framework and see the
achievement of their projects and programs.

The UNESCO media literacy framework is a comprehensive and holistic
approach to media literacy that considers the complex and rapidly changing media
landscape. Their framework is designed to adapt to the needs of different countries.
Promoting critical thinking and active engagement with media helps individuals in
Indonesia make informed decisions and take action to encourage responsible and
ethical media use. Their framework is intended to guide policymakers, educators,
and other stakeholders and support the development of media literacy initiatives
and programs, especially in the digital era. And ASEAN media literacy framework
provides a comprehensive and exclusive approach to promoting media literacy in
Indonesia. All these programs and initiatives demonstrate ASEAN's commitment
to advancing the development of media literacy in the region. Focus on regional
collaboration, ASEAN promotes media literacy, helps build regional capacities,
and promotes the development of media literacy education and training programs.

In conclusion, each of these organizations has strengths and areas of exper-
tise that make it well-suited to promoting media literacy in different contexts in
Indonesia. The most effective approach will depend on the targeted countries' spe-
cific needs and cultural context.

Conclusion

Improving media literacy in Asian countries can be done through several
means, first through strengthening the education system. Incorporating media lite-
racy education in school curriculums can help students understand and critically
evaluate different forms of media.

Governments and media organizations can conduct awareness campaigns to
educate the public about the importance of media literacy and how to recognize
fake news and misinformation.
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Strengthening the collaboration between media organizations, government
agencies, and civil society groups also can help create media literacy programs
and initiatives that are more effective and sustainable.

From the government's side, it is crucial to strengthen the regulation. It means
regulating media content and holding media organizations accountable for spreading
false information can also help improve media literacy in a country.

Focusing more on digital media literacy in this digital era is essential. With
the increasing use of digital media, educating people on how to evaluate and use
information from the internet effectively and safely is essential.

The last recommendation is how to create more media literacy programs. Not
only governments and media organizations but international organizations or even
non-governmental organizations should also be able to provide media literacy training
programs for journalists and other media professionals to enhance their skills in
verifying information and presenting it accurately to the public. Improving media
literacy in Asian countries requires a comprehensive and multi-faceted approach
that includes education, awareness, collaboration, regulation, and training.
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